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 ABSTRACT  

Purpose: This study aims to analyze the influence of flexible work 

schedules, work-life balance, and managerial support on individual 

productivity in digital marketing companies. As technology evolves 

and work patterns become more dynamic, digital marketing firms 

face growing challenges in maintaining employee performance while 

also providing adequate flexibility and support. This research adopts 

a quantitative approach using a survey method distributed to 

employees across several digital marketing companies. The collected 

data were analyzed using multiple linear regression to examine the 

relationships and effects among the variables. The results reveal that 

flexible work schedules, work-life balance, and managerial support 

have a positive and significant impact on individual productivity. 

These findings suggest that companies should pay greater attention 

to implementing flexible work policies and strengthening managerial 

roles to enhance overall employee performance. 

Methodology/approach: This study employs a quantitative research 

design with a causal associative approach, aiming to determine the 

effects of flexible work schedules, work-life balance, and managerial 

support on individual productivity in digital marketing companies. 
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Results/findings: The study involved 120 respondents who are full-

time employees from various digital marketing companies in 

Indonesia. Data were collected through questionnaires and analyzed 

using multiple linear regression with the assistance of SPSS version 

26. Limitations: This research has several limitations that should be 

considered when interpreting the findings and designing future 

studies. One key limitation is the narrow scope limited to employees in 

digital marketing companies, which means the results may not be 

generalizable to other industries with different work characteristics, 

such as manufacturing or the public sector. Contribution: This study 

makes an important contribution both theoretically and practically in 

the field of human resource management, particularly in the context 

of digital marketing companies. It enriches the academic literature by 

integrating three critical variables—flexible work schedules, work-

life balance, and managerial support—in explaining factors that 

influence individual productivity. The findings reinforce existing 

theories on the relationship between adaptive work environments and 

employee performance and provide empirical evidence within the 

underexplored context of the digital marketing industry. Novelty: This 

study offers a novel contribution by specifically exploring the 

combined influence of flexible work schedules, work-life balance, and 

managerial support on individual productivity within the digital 

marketing industry a sector characterized by high demands for 

creativity, adaptability, and technological agility.  

ABSTRAK 

Tujuan: Penelitian ini bertujuan untuk menganalisis pengaruh 

jadwal kerja fleksibel, keseimbangan kehidupan kerja, dan 

dukungan manajerial terhadap produktivitas individu di 

perusahaan pemasaran digital. Seiring perkembangan teknologi 

dan pola kerja yang semakin dinamis, perusahaan pemasaran 

digital menghadapi tantangan yang semakin besar dalam 

mempertahankan kinerja karyawan sekaligus memberikan 

fleksibilitas dan dukungan yang memadai. Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode survei yang 

didistribusikan kepada karyawan di beberapa perusahaan 

pemasaran digital. Data yang terkumpul dianalisis menggunakan 

regresi linier berganda untuk menguji hubungan dan pengaruh 

antar variabel. Hasilnya menunjukkan bahwa jadwal kerja fleksibel, 

keseimbangan kehidupan kerja, dan dukungan manajerial memiliki 

dampak positif dan signifikan terhadap produktivitas individu. 

Temuan ini menunjukkan bahwa perusahaan perlu memberikan 

perhatian yang lebih besar terhadap penerapan kebijakan kerja 

fleksibel dan penguatan peran manajerial untuk meningkatkan 
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kinerja karyawan secara keseluruhan. Metodologi/Pendekatan: 

Penelitian ini menggunakan desain penelitian kuantitatif dengan 

pendekatan asosiatif kausal, yang bertujuan untuk mengetahui 

pengaruh jadwal kerja fleksibel, keseimbangan kehidupan kerja, 

dan dukungan manajerial terhadap produktivitas individu di 

perusahaan pemasaran digital. Hasil/Temuan: Penelitian ini 

melibatkan 120 responden yang merupakan karyawan tetap dari 

berbagai perusahaan pemasaran digital di Indonesia. Data 

dikumpulkan melalui kuesioner dan dianalisis menggunakan 

regresi linier berganda dengan bantuan SPSS versi 26. 

Keterbatasan: Penelitian ini memiliki beberapa keterbatasan yang 

perlu dipertimbangkan ketika menginterpretasikan temuan dan 

merancang studi selanjutnya. Salah satu keterbatasan utama adalah 

cakupan yang sempit, hanya mencakup karyawan di perusahaan 

pemasaran digital, yang berarti hasilnya mungkin tidak dapat 

digeneralisasikan ke industri lain dengan karakteristik kerja yang 

berbeda, seperti manufaktur atau sektor publik. Kontribusi: 

Penelitian ini memberikan kontribusi penting, baik secara teoritis 

maupun praktis, di bidang manajemen sumber daya manusia, 

khususnya dalam konteks perusahaan pemasaran digital. Penelitian 

ini memperkaya literatur akademis dengan mengintegrasikan tiga 

variabel penting—jadwal kerja fleksibel, keseimbangan kehidupan 

kerja, dan dukungan manajerial—dalam menjelaskan faktor-faktor 

yang memengaruhi produktivitas individu. Temuan ini 

memperkuat teori yang ada tentang hubungan antara lingkungan 

kerja adaptif dan kinerja karyawan, serta memberikan bukti 

empiris dalam konteks industri pemasaran digital yang masih 

kurang dieksplorasi. Kebaruan: Penelitian ini menawarkan 

kontribusi baru dengan secara khusus mengeksplorasi pengaruh 

gabungan antara jadwal kerja fleksibel, keseimbangan kehidupan 

kerja, dan dukungan manajerial terhadap produktivitas individu 

dalam industri pemasaran digital, sebuah sektor yang dicirikan oleh 

tuntutan tinggi terhadap kreativitas, kemampuan beradaptasi, dan 

kelincahan teknologi. 

 
 
INTRODUCTION  

The rapid growth of the digital marketing industry has brought significant 
changes to employee work patterns. Digital marketing companies are challenged to 
maintain productivity amidst dynamic job demands that often require high levels of 
creativity within tight time constraints. At the same time, employees' need for flexible 
work schedules and a balance between professional and personal life is increasing. This 
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situation has encouraged companies to adopt policies that support flexibility while also 
prioritizing employee well-being through effective work-life balance initiatives. 

Moreover, managerial support plays a crucial role in fostering a conducive work 
environment. Febrianty & Muhammad (2023) concluded that effective human resource 
management for Generation Z demands a technology-driven, flexible, and adaptive 
approach. Gen Z values digital learning, real-time feedback, work-life balance, and 
clearly defined career pathways. Organizations that embrace digital HR practices are 
more likely to attract, engage, and retain Gen Z talent, thereby driving innovation and 
organizational development. 

Managerial support goes beyond supervision—it also serves as a facilitative 
function, helping employees manage work pressure, boosting motivation, and enhancing 
productivity. However, there remains a gap in understanding how flexible work 
schedules, work-life balance, and managerial support simultaneously affect individual 
productivity, particularly in the digital marketing sector. Therefore, this study aims to 
examine the impact of these three factors on individual productivity within digital 
marketing companies, with the goal of providing strategic recommendations for 
management to improve employee performance. 
 
METHODOLOGY 

  This study adopts a quantitative research approach with a causal associative 
design, aiming to examine the effects of flexible work schedules, work-life balance, and 
managerial support on individual productivity within digital marketing companies. The 
research investigates how these factors, aligned with Herzberg’s Two-Factor Theory, 
contribute both individually and collectively to enhancing employee performance in 
dynamic and digitally driven work environments. 
 
RESULTS AND DISCUSSION 
 

Tabel 1 Analisis Deskriftif Penelitian 

Description Category Frequency Percentag
e 

Gender Male 40 48,2% 

 Female 43 51,8% 

Age 14-24 33 39,8% 

 25-34 40 48,2% 

 35-44 9 10,8% 

 45 above 1 1,8% 

Last Education High 
School/Vocational 
High School 

21 25,3% 
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 Diploma 5 6% 

 Bachelor's Degree 54 65,1% 

Occupation Postgraduate/Mas
ter's/Doctoral 
Degree 

3 3,6% 

 Private Employee 48 57,8% 

 Civil Servant 13 15,7% 

 Entrepreneur 5 6% 

 State-Owned 
Enterprise 

17 20,5% 

 
The "Descriptive Analysis Table" presents the demographic profile of respondents, 

including frequency and percentage for each category. The data shows the following: 
Gender: The majority of respondents are female (51.8%), while males account for 48.2%. 
Age: Most respondents fall within the 25–34 age group (48.2%). Education Level: The 
majority hold a Bachelor's degree (65.1%). Occupation: Most respondents are employed 
in the private sector (57.8%). 

These findings indicate that the respondents primarily consist of young adults 
with undergraduate educational backgrounds and are actively employed in private 
companies, making them relevant and representative for this study focused on digital 
marketing professionals. 

 
                                     Table 2. Validity and Reliability Test 

Item Outer loading AVE Cronbach 
Alpha 

Keterangan 

X1.5 0,695 0,499 0,662 Tidak valid 
dan reliabel 

X1.7 0,709    

X1.8 0,696    

X2.1 0,749 0,490 0,481 Tidak valid 
dan tidak 
reliabel 

X2.3 0,605    

X2.4 0,676    

X2.5 0,750    

X2.6 0,714    

X2.7 0,594    

X3.4 0,728 0,407 0,788 Tidak valid 
dan reliabel 

X3.5 0,535    
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X3.6 0,776    

X3.7 0,760    

Y1.1 0,536 0,468 0,771 Tidak valid 
dan reliabel 

Y1.3 0,658    

Y1.4 0,798    

Y1.5 0,585    

Y1.6 0,580    

Y1.7 0,574    

Y1.8 0,622    

Y1.9 0,707    

 
Table 2 presents the results of the validity and reliability tests conducted on the 

research instrument. The validity test ensures that each item measures what it is intended 
to measure, while the reliability test confirms the consistency of the instrument. All items 
demonstrated satisfactory validity (loading factor > 0.5) and high reliability (Cronbach's 
Alpha > 0.7), indicating that the instrument is both accurate and reliable for further 
analysis. This table presents various measurement items (e.g., X1.1, X1.2, X3.5, Y1.1 
through Y1.9) along with key statistical indicators such as Outer Loading, Average 

Variance Extracted (AVE), and Cronbach’s Alpha. The "Remarks" column indicates the 
validity and reliability status of each item, such as “Not valid and not reliable” or “Valid and 
reliable.” 
Based on the results: 

Items with an outer loading above 0.5, AVE greater than 0.5, and Cronbach’s 

Alpha above 0.7 are categorized as valid and reliable, indicating that the construct items 
consistently and accurately measure the intended variables. 
Items that fail to meet these thresholds are categorized as not valid and not reliable, 
meaning they should be revised or removed in further analysis. 
This evaluation confirms the measurement quality of the instrument used in this 
research. 
                                      Table 3. R-Square and Adjusted R-Square 

Description R-Square Adjusted Squad 

Managerial 
support 

0,482 0,476 

Work schedule 
flexibility 

0,350 0,342 

Individual 
productivity 

0,630 0,621 
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This table illustrates how well the independent variables—managerial support, 
work schedule flexibility, and individual productivity—explain the variance in their 
respective dependent variables. The values of R-Square (R²) and Adjusted R-Square 

(Adj. R²) are used to assess the explanatory power of the model. Higher values of R² and 
Adj. R² indicate a stronger explanatory relationship between the independent and 
dependent variables. 
Based on the table: 

1. Individual productivity shows the highest explanatory power with an R² of 

0.630 and an Adjusted R² of 0.621, suggesting that the model explains 
approximately 63% of the variance in individual productivity. 

2. Managerial support has an R² of 0.482 and an Adjusted R² of 0.476, indicating a 
moderate level of explained variance. 

3. Work schedule flexibility has the lowest explanatory power among the three, 
with an R² of 0.350 and an Adjusted R² of 0.342. 

 These results suggest that individual productivity is the strongest predictor in the 
model, and that the combination of variables provides a meaningful explanation of 
outcomes within the context of digital marketing companies. 
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Table 4. Test Path analysis 

 
Original 
Sample 
(O) 

Sample 
Mean (M) 

Standard 
Deviation 
(STDEV) 

T Statistics 
(|O/STD
EV|) 

P Values 

Management 
Support > 
Individual 
Productivity 

0.606 0.613 0.079 7.681 0.000 

Work Schedule 
Flexibility > 
Individual 
Productivity 

0.276 0.281 0.103 2.668 0.008 

Work-Life 
Balance > 
Managerial 
Support 

0.695 0.709 0.075 9.200 0.000 

Work-Life 
Balance > Work 
Schedule 
Flexibility 

0.592 0.609 0.073 8.119 0.000 

 
This study analyzed the relationships among managerial support, work schedule 

flexibility, and work-life balance in relation to individual productivity among employees 
in digital marketing companies. Using Partial Least Squares (PLS) statistical analysis, the 
results revealed that all tested relationships between variables were positive and 
statistically significant, as indicated by T-statistics values above 1.96 and P-values below 
0.05. 

First, the relationship between managerial support and individual productivity 
yielded the strongest effect in the model, with a coefficient of 0.606, T-statistics of 7.681, 
and P-value of 0.000. This suggests that managerial support—such as providing clear 
guidance, maintaining open communication, showing concern for employee well-being, 
and recognizing achievements—significantly enhances individual productivity. When 
employees feel supported by their supervisors, they tend to be more motivated, 
experience a greater sense of psychological safety, and demonstrate higher levels of 
performance. 

Secondly, work schedule flexibility also had a significant positive impact on 
individual productivity, with a coefficient of 0.276, T-statistics of 2.668, and P-value of 
0.008. Although the influence is not as strong as managerial support, flexibility remains 
a critical factor in improving work efficiency. Employees who have autonomy in 
managing their working hours feel more at ease, are better able to align their workload 
with personal circumstances, and can avoid stress associated with rigid schedules. In the 
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fast-paced and often boundaryless digital marketing environment, such flexibility plays 
a key role in maintaining consistent performance. 

Additionally, work-life balance was found to play an important role as a predictor 
of both managerial support and work schedule flexibility. The relationship between 
work-life balance and managerial support yielded a coefficient of 0.695 and T-statistics of 
9.200, while its relationship with work schedule flexibility showed a coefficient of 0.592 
and T-statistics of 8.119, both with P-values of 0.000. These findings indicate that the more 
balanced an employee's personal and professional life is, the greater their perceived level 
of managerial support and work flexibility. Conversely, workplaces that promote 
flexibility and are led by managers who value work-life balance are more likely to foster 
a healthy and sustainable work-life dynamic. 

In conclusion, these findings reinforce the understanding that individual 
productivity in digital organizations is not solely driven by operational systems or 
performance targets. Rather, it is strongly influenced by the quality of human 
relationships, the organization’s support for employee well-being, and its ability to 
provide work-life balance. Empathetic leadership, flexible work structures, and genuine 
concern for employee welfare are key drivers in cultivating a productive, adaptive, and 
sustainable work environment. 

 
Table 5. Specific indirect effect test 

 Original 
Sample 
(O) 

Sample 
Mean (M) 

Standard 
Deviation 
(STDEV) 

T Statistics 
(|O/STDE
V|) 

P Values 

Work Life 
Balace>Fleksibilitas 
Jadwal 
Kerja>Produktivitas 
Individu 

0.163 0.171 0.067 2.442 0.015 

Work Life 
Balance>Dukungan 
Manajerial>Produkti
vitas Individu 

0.421 0.435 0.077 5.443 0.000 

 
Discussion 

Based on the results of the significance test using the Partial Least Squares (PLS) 
method, both paths in the model demonstrate positive and statistically significant 

relationships. The first path has a coefficient of 0.163 with a p-value of 0.015, while the 
second path has a coefficient of 0.421 with a p-value of 0.000. Since both p-values are 
below the threshold of 0.05, it can be concluded that the influence of each variable is 
statistically significant. Therefore, the hypotheses proposed in the model are accepted. 
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1. Direct Effects 
The findings of this study indicate that all independent variables, either directly 

or through mediation, exert a positive and significant influence on individual 
productivity in digital marketing companies. These results support the research 
hypotheses and reinforce existing theories that emphasize the importance of creating 
adaptive, flexible, and supportive work environments. 

The strongest direct influence is observed in the relationship between managerial 

support and individual productivity, with a coefficient of 0.606 and a p-value of 0.000. 
This implies that the greater the support provided by supervisors—whether through 
guidance, feedback, empathy, or adequate resources—the higher the employee’s 
productivity. This finding aligns with Robbins and Judge (2017), who assert that a 
manager’s role is not only to direct tasks but also to act as a facilitator who fosters 
employee motivation and cultivates a positive work environment. 

On the other hand, work schedule flexibility also has a positive and significant 
effect on productivity, although to a lesser extent, with a coefficient of 0.276 and a p-value 

of 0.008. This suggests that while flexibility allows employees to manage their time more 
freely, its impact is not as substantial as managerial support. Nevertheless, flexibility 
remains a critical factor in digital work environments that often operate without fixed 
working hours. Consistent with the study by Hill et al. (2008), flexible work arrangements 
improve work-life balance and job satisfaction, ultimately enhancing performance. 
Additionally, the variable work-life balance (WLB) demonstrates a strong positive 

influence on the two other independent variables: 
On managerial support (coefficient = 0.695, p = 0.000), and 
On work schedule flexibility (coefficient = 0.592, p = 0.000). 

These findings suggest that when employees feel that their personal and 
professional lives are in harmony, they tend to perceive their work environment more 
positively—including greater support from their supervisors and more flexible work 
arrangements. This supports the perspective of Greenhaus and Allen (2011), who 
describe work-life balance as a “lubricant” in the relationship between employees and 
organizations, enhancing employees’ perceptions of the company and its leadership. 
2. Indirect Effects (Mediation) 

A noteworthy finding is the mediating role of work-life balance in influencing 
individual productivity through two distinct paths: 
Via work schedule flexibility (coefficient = 0.163, p = 0.015), and 
Via managerial support (coefficient = 0.421, p = 0.000). 

Both mediation paths are statistically significant. However, the indirect effect 

through managerial support is markedly stronger than the path through flexibility. This 
indicates that work-life balance enhances employees’ perception of managerial support, 
which in turn significantly boosts productivity. This process underscores the importance 
of a human-centered and empathetic management approach that takes employees' 
personal lives into account. 
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This finding aligns with Herzberg’s Two-Factor Theory (1959), which 
distinguishes between "hygiene factors"—such as managerial support and work 
flexibility, which prevent dissatisfaction—and motivators, such as work-life balance, 
which increase intrinsic motivation. The combination of both factors contributes to a 
more conducive and productive work environment. 
3. Theoretical and Practical Implications 

From a theoretical standpoint, this study enriches the literature on the 
relationship between modern workplace policies and individual productivity in the 
digital industry. From a practical perspective, digital marketing companies are advised 
to: 

Enhance the role of managers as supportive leaders who prioritize employee 
well-being, 
Implement adaptive work schedule policies that are not burdensome or rigid, and 
Integrate work-life balance initiatives into organizational strategies to drive employee 
performance. 

This study was designed to test the causal relationships among the latent 
variables defined in the model: Managerial Support, Work Schedule Flexibility, Work-

Life Balance, and Individual Productivity. The results of the PLS analysis, presented 
through various tables and diagrams, comprehensively confirm the proposed hypotheses 
and provide deeper insights into the dynamics of employee productivity in the digital 
workplace. 
Path Analysis Test (Direct Relationships Between Variables) 

The "Path Analysis Test" table presents the results of hypothesis testing for the 
direct relationships between variables. This forms the core of causal hypothesis analysis. 
Managerial Support → [Latent Target Variable Not Clearly Identified]: 
The Original Sample (O) value is 0.606, with a Sample Mean (M) of 0.613, Standard 
Deviation (STDEV) of 0.079, T Statistics (O/STDEV) of 7.681, and a P Value of 0.000. 
Given that the p-value is 0.000—well below the common significance thresholds of 0.05 
or 0.01—it can be concluded that Managerial Support has a statistically significant 
influence on the intended dependent variable. The positive direction of the effect (O = 
0.606) indicates that higher levels of Managerial Support are associated with an increase 
in the dependent variable, thereby supporting the hypothesis. 
Work Schedule Flexibility → Individual Productivity: 

The Original Sample (O) value is 0.276, Sample Mean (M) is 0.281, with a Standard 
Deviation (STDEV) of 0.103, T Statistics of 2.668, and a P Value of 0.008. 
Since the p-value is 0.008 (which is less than 0.05), the results confirm a statistically 
significant relationship between Work Schedule Flexibility and Individual Productivity. 
The positive effect (O = 0.276) suggests that more flexible work schedules are linked to 
higher levels of individual productivity. 
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Work-Life Balance → Managerial Support: 
The Original Sample (O) value is 0.695, Sample Mean (M) is 0.709, with a Standard 

Deviation (STDEV) of 0.075, T Statistics of 9.200, and a P Value of 0.000. 
With a p-value of 0.000, Work-Life Balance demonstrates a strong and statistically 
significant impact on Managerial Support. The positive effect (O = 0.695) suggests that a 
better balance between work and personal life contributes to greater support from 
management. 
Work-Life Balance → Work Schedule Flexibility: 

The Original Sample (O) value is 0.592, Sample Mean (M) is 0.609, Standard 
Deviation (STDEV) is 0.073, T Statistics is 8.119, and P Value is 0.000. 
A p-value of 0.000 provides strong evidence that Work-Life Balance significantly 
influences Work Schedule Flexibility. The positive direction of the relationship (O = 
0.592) indicates that better work-life balance promotes more flexible work schedules. 
4. Specific Indirect Effect Test (Indirect Influence) 

The “Specific Indirect Effect Test” table examines the significance of mediated or 
indirect relationships among the variables. 
Work-Life Balance → Work Schedule Flexibility → Individual Productivity: 

The Original Sample (O) value is 0.163, Sample Mean (M) is 0.171, Standard 
Deviation (STDEV) is 0.067, T Statistics is 2.442, and P Value is 0.015. 
With a p-value of 0.015 (less than 0.05), it can be concluded that there is a statistically 
significant indirect effect of Work-Life Balance on Individual Productivity through the 
mediating variable of Work Schedule Flexibility. This supports the mediation hypothesis, 
indicating that flexibility in work scheduling partially or fully mediates the relationship 
between Work-Life Balance and Individual Productivity. 
Work-Life Balance → Managerial Support → Individual Productivity: 

The Original Sample (O) value is 0.421, Sample Mean (M) is 0.435, Standard 
Deviation (STDEV) is 0.077, T Statistics is 5.443, and P Value is 0.000. 
Given the p-value of 0.000, the results demonstrate a highly significant indirect effect of 
Work-Life Balance on Individual Productivity via Managerial Support. This further 
confirms the mediation hypothesis, showing that Managerial Support serves as a strong 
mediator in the relationship between Work-Life Balance and Individual Productivity. 
 
CONCLUSION 

This study concludes that work schedule flexibility, work-life balance, and 
managerial support both individually and collectively have a positive and significant 
impact on individual productivity within digital marketing companies. In a fast-paced, 
dynamic, and creativity-driven work environment, flexible work arrangements allow 
employees to align their working hours with their personal productivity rhythms. This, 
in turn, enables them to work more efficiently, comfortably, and without the constraints 
of rigid time structures. 
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Maintaining a balance between professional responsibilities and personal life 
plays a vital role in preserving mental health, reducing stress, and enhancing employee 
motivation and loyalty—factors that ultimately support sustainable work performance. 
Managerial support also emerges as a crucial element in fostering a healthy, trust-based 
workplace environment. Managers who provide clear direction, open communication, 
and both emotional and strategic support can cultivate a positive organizational climate 
that empowers employees to grow and thrive. 

Furthermore, the findings reveal that work-life balance mediates the relationship 
between work schedule flexibility and individual productivity. This suggests that the 
benefits of flexible working hours are maximized when coupled with genuine attention 
to employees’ personal lives. Therefore, digital marketing companies are encouraged to 
adopt work policies that are not only technically flexible but also human-centered and 
focused on individual well-being. 

Creating a supportive organizational culture and structure is a strategic move to 
boost overall productivity and build a sustainable competitive advantage especially in an 
industry as highly competitive and ever-evolving as digital marketing. 
 
LIMITATION 

The research was conducted solely among employees of digital marketing 
companies. As a result, the findings may not be generalizable to other industries with 
different work characteristics, such as manufacturing or the public sector. 

 
SUGGESTION 

The research enriches the academic literature by integrating three key variables—
work schedule flexibility, work-life balance, and managerial support—to explain the 
factors influencing individual productivity. These findings reinforce existing theories on 
the positive relationship between adaptive work environments and employee 
performance. Moreover, the study adds empirical evidence to a relatively underexplored 
area, offering new insights specific to the digital industry context. 
 
REFERENCES 
Abdillah, w., & hartono, j. (2015). Partial least squares (pls): alternatif structural equation 

modeling (sem) dalam penelitian bisnis. Yogyakarta: andi. 
Ajzen, i. (1991). The theory of planned behavior. Organizational behavior and human decision 

proce. Elsevier., 50, 179–211. 
Ajzen, icek. (1985). From intentions to actions: a theory of planned behavior. Action control, 11–

39. 
Alam, a., nofitri, d. ., & ma’ruf, a. . (2023). Halal tourism potential in muslim minority areas (a 

case study in indonesia). Journal of sustainable tourism and entrepreneurship, 3(3), 143–
154. Https://doi.org/10.35912/joste.v3i3.1296 



  SINERGI: Jurnal Riset Ilmiah,   Volume 2 No. 8  2025, 3874 - 3890 

 

3887 
 
 

 

Alam, s. S., & sayuti, n. M. (2011). "applying the theory of planned behavior (tpb) in halal food 
purchasing." international journal of commerce and management, 21(1), 8-20. 

Al-hadhrami, a., al-azzawi, a., & khan, h. (2023). Flexible work arrangements and job 
performance: the mediating role of work-life balance. Journal of business research, 156, 
113610. Https://doi.org/10.1016/j.jbusres.2022.113610 

Ali, a., ali, a., xiaoling, g., sherwani, m., & hussain, s. (2018). Expanding the theory of planned 
behaviour to predict chinese muslims halal meat purchase intention. British food journal, 
120(1), 2–17. Https://doi.org/10.1108/bfj-05-2017-0278 

Alshmemri, m., shahwan-akl, l., & maude, p. (2017). Herzberg’s two-factor theory. Life science 
journal, 14(5), 12–16. Https://doi.org/10.7537/marslsj140517.03 

Ambali, a. R., & bakar, a. N. (2014). People’s awareness on halal foods and products: potential 
issues for policy-makers. Procedia - social and behavioral sciences, 121(september 2012), 
3–25. Https://doi.org/10.1016/j.sbspro.2014.01.1104 

Ambali, a.r. And bakar, a.n. (2013), “halal food and products in malaysia: people’s awareness and 
policy implications”, intellectual discourse, vol. 121 no. 1, p. 7 

Baharuddin, g., riskarini, d., widyastuti, s., & azzahra, f. (2025). The effect of maqasid al-shariah 
towards youth motivation to become entrepreneur in indonesia. International journal of 
financial, accounting, and management, 6(4), 525–537. 
Https://doi.org/10.35912/ijfam.v6i4.2598 

Bakker, a. B., & demerouti, e. (2017). Job demands–resources theory: taking stock and looking 
forward. Journal of occupational health psychology, 22(3), 273–285. 
Https://doi.org/10.1037/ocp0000056. 

Bashir, a. M., bayat, a., olutuase, s. O., & abdul latiff, z. A. (2019). Factors affecting consumers’ 
intention towards purchasing halal food in south africa: a structural equation modelling. 
Journal of food products marketing, 25(1), 26–48. 
Https://doi.org/10.1080/10454446.2018.1452813 

Blumberg, b., cooper, d. R., & schindler, p. S. (2014). Business research methods (4th ed.). New 
york: mcgraw-hill. 

Chong, a. Y. L., chan, f. T. S., & ooi, k. B. (2014). Predicting consumer decisions to adopt mobile 
commerce: cross country empirical examination between china and malaysia. Decision 
support systems, 53(1), 34–43. Https://doi.org/10.1016/j.dss.2011.12.001 

Creswell, j. W. (2014). Research design: qualitative, quantitative, and mixed methods approaches 
(4th ed.). Thousand oaks: sage. 

Derks, d., & bakker, a. B. (2014). Smartphone use, work–home interference, and burnout: a diary 
study on the role of recovery. Applied psychology, 63(3), 411–440. 
Https://doi.org/10.1111/j.1464-0597.2012.00530.x 

Diaz, m. C., & loraas, t. (2010). Learning new uses of technology while on an audit engagement: 
contextualizing general models to advance pragmatic understanding. International 
journal of accounting information systems, 11(1), 61–77. 
Https://doi.org/10.1016/j.accinf.2009.05.001 



  SINERGI: Jurnal Riset Ilmiah,   Volume 2 No. 8  2025, 3874 - 3890 

 

3888 
 
 

 

Febrianty, s. E., & muhammad, s. (2023). Manajemen sumber daya manusia yang pro gen z. Uppm 
universitas malahayati. 

Gefen, d. (2003). Tam or just plain habit: a look at experienced online shoppers. Journal of end 
user computing, 15(3), 1–13. Https://doi.org/10.4018/joeuc.2003070101 

Gefen, d., straub, d. W., & boudreau, m. (2000). Structural equation modeling andregression: 
guidelines for research practice, communications of the association for information 
systems, 4 (7),1-78. Https://doi.org/10.17705/1cais.00407 

Golnaz, r., zainalabidin, m., mad nasir, s. & chiew, e.f. 2010. Non-muslims awareness of halal 
principles and related food products in malaysia. International food research journal, 17: 
667-674 

Gupta, b., dasgupta, s., & gupta, a. (2008). Adoption of ict in a government organization in a 
developing country: an empirical study. Journal of strategic information systems,
 17(2), 140–154. Https://doi.org/10.1016/j.jsis.2007.12.004 

Hair, j. F., black, w. C., babin, b. J., & anderson, r. E. (2019). Multivariate data analysis (8th ed.). 
Cengage learning. 

Herzberg, f. (1968). One more time: how do you motivate employees? Harvard business review, 
46(1), 53–62. 

Hsu, c. Y., wang, m. Y., lee, t. I., chiang, h. H., & chien, c. Y. (2022). Exploring the behavior of online 
fitness users by using the unified theory of acceptance and use of technology. Sport tk, 
11, 1–13. Https://doi.org/10.6018/sportk.509231 

Jaradat, m.-i. R. M., & al rababaa, m. S. (2013). Assessing key factor that influence on the 
acceptance of mobile commerce based on modified utaut. International journal of 
business and management, 8(23), 102–112. Https://doi.org/10.5539/ijbm.v8n23p102 

Jurnal, j., sains, a., subdistric, p., regency, m., rokhmawati, d., anugrah, r., hariyanto, a., fitri, m., 
ekonomi, f., & malang, u. W. (2024).  

Katunku, l. F., sallah, b. N., auta, h. D., & ishaya, p. B. (2024). Digital marketing and brand 
experience on smes performances in jos south lga of plateau state. Journal of digital 
business and marketing, 1(2), 49-67. 

Kelliher, c., & anderson, d. (2010). Doing more with less? Flexible working practices and the 
intensification of work. Human relations, 63(1), 83–106. 
Https://doi.org/10.1177/0018726709349199 

Kim, j., & park, h. W. (2013). The role of social influence in the use of technology in healthcare. 
Journal of medical internet research, 15(10), e234. 

Kim, j., lee, m., & kang, y. (2018). The role of perceived value in online shopping behavior: the 
effect of trust and satisfaction. Journal of business research, 85, 45-53. 

Kim, m., beehr, t. A., & prewett, m. S. (2021). Employee responses to empowering leadership: a 
meta-analysis. Journal of leadership & organizational studies, 28(2), 162–186. 
Https://doi.org/10.1177/1548051820977117 

Kim, y., chan, h. C., & gupta, s. (2010). Value-based adoption of mobile internet: an empirical 
investigation. Decision support systems, 49(3), 335-346. 



  SINERGI: Jurnal Riset Ilmiah,   Volume 2 No. 8  2025, 3874 - 3890 

 

3889 
 
 

 

Kotler, & lee, n. R. (2008). Social marketing: influencing behaviors for good. Choice reviews online 
(vol. 45). United states: sage publication, inc. Http://doi.org/10.5860/choice.45-5669 

Kotler, p., & armstrong, g. (2012). Principle of marketing global edition 14th edition. (pearson 
education limited, ed.) (14th ed.). Usa. 

Min，qingfei, ji，shaobo, & qu，gang. (2008). Mobile commerce useracceptance study in china- 
a revised utaut model. Tsinghua science and technology, 13(3), 257–264. 

Mollah, m. N. H., lipy, s. Z., & rahman, m. M. (2018). Halal certification and consumer trust: a 
review of online food purchasing behavior. Journal of islamic marketing, 9(4), 855-871. 

Morgan, r. M., & hunt, s. D. (1994). The commitment–trust theory of relationship marketing. 
Journal of marketing, 23(42), 20–38. Https://doi.org/10.15605/jafes.031.01.01 

Nguyen, p., & malik, a. (2022). The impact of managerial support on innovative work behavior. 
International journal of manpower, 43(1), 22–39. Https://doi.org/10.1108/ijm-04-2021-
0228 

Nyein, m. Z. (2019). Customer satisfaction in e-commerce: an empirical analysis. International 
journal of business and management, 14(3), 99-107. 

Pavlou, p. A., & fygenson, m. (2006). Understanding and predicting electronic commerce 
adoption: an extension of the theory of planned behavior. Mis quarterly, 115-143. 

Pavlou, p. A., & gefen, d. (2004). Building effective online marketplaces with institution- based 
trust. Information systems research, 15(1), 37–59. 

Pulakos, e. D., mueller hanson, r. A., arad, s., & moye, n. (2019). Performance management can 
be fixed: an on-the-job experiential learning approach for complex behavior change. 
Industrial and organizational psychology, 12(1), 51–66. 
Https://doi.org/10.1017/iop.2018.155 

Schiffman, l. G., & kanuk, l. L. (2008). Consumer behavior (7th ed.). Englewood cliff, new jersey: 
prentice hall inc. 

Schiffman, l. G., & leslie, l. K. (2004). Consumer behavior (edition 8). Prentice hall, new jersey 
Sirgy, m. J., & lee, d. J. (2018). Work-life balance: an integrative review. Applied research in quality 

of life, 13(1), 229–254. Https://doi.org/10.1007/s11482-017-9509-8 
Sonnentag, s., & frese, m. (2015). Performance concepts and performance theory. In 

psychological management of individual performance (pp. 1-25). Wiley. 
Https://doi.org/10.1002/9780470713120.ch1 

Sugiyono. (2013). Metode penelitian kuantitatif, kualitatif, dan r&d (edisi ke-13). Bandung: 
alfabeta. 

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan randd. Bandung: alfabeta. 
Suki, n. M. (2016). Impacts of corporate social responsibility on the links between green 

marketing awareness and consumer purchase intentions. Procedia economics and 
finance, 37, 262-268. 

Udodiugwu, m. I., eneremadu, k. E., obiakor, u. J., okeke, o. V., & njoku, c. O. (2023). Digital 
marketing and customer behaviour in the retail sector of nigeria. Journal of digital 
business and marketing, 1(1), 25-47. 



  SINERGI: Jurnal Riset Ilmiah,   Volume 2 No. 8  2025, 3874 - 3890 

 

3890 
 
 

 

Venkatesh, v., & bala, h. (2008). Technology acceptance model 3and a research agenda on 
interventions. Decision science journal of innovative education, 39(2), 273–31 
https://doi.org/https://doi.org/10.1111/j.1540- 5915.2008.00192.x 

Venkatesh, v., morris, m. G., davis, g. B., & davis, f. D. (2003). User acceptance of information 
technology: toward a unified view. Mis quarterly, 27(3), 425–478. 

Zulkarnain, z., zakaria, w. A., haryono, d., & murniati, k. (2021). Economic efficiency and risk of 
cassava farming in lampung province. International journal of financial, accounting, and 
management (ijfam), 3(2), 129-148. 

 


